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Jinny Corp is 
now offering 

their exclusive 
statistical 
data reports 
of product 
movement to 
manufacturers 
and vendors (USA 
only).

The data is 
much more 

accurate than any 
data currently 
available for the 
multicultural 
beauty care 
industry and is 
now, for the first 
time, available 
for purchase!  
The reports can 
be sorted by a 
specific brand, 
type of product, 
region, state, city, 
or zip.  Monthly, 
quarterly or 
annually, get only 
the reports your 
company needs.

JINNY DATA BANK

How do you know which 
hair color products sell 
best in your Region, 
State and City?

WE DO!

For more information, contact  
Jiro Kim  
Tel:  770-734-9222
Email:  jirokim@jinny.com

Monthly, Quarterly or Yearly

All Facts and Figures are NOT representative of true sales numbers, for Presentation ONLY

Relaxer Sales (thousands)
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    The information will help take 
the guess work out of planning 
new items by identifying and 
tracking category sales and 
trends.  The information will 
track your current products to 
identify geographic areas that 
need special or extra marketing 
efforts and will help quantify    	
those results.

    The information will be an invaluable 
tool for space allocation when doing plan-
o-grams for your retail chain customers.

    The information will make category 
reviews quicker, more accurate and 
timely.  Our information is considered to 
be more accurate than any other type of 
data provided in this industry.  In this era, 
we value information as a key element in 
growing any type of business.  
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Information to Drive Your Business

    The Jinny Data Bank is composed of 30,000 plus products and data collected over the past nine years of detailed 
information covering nearly the whole country in our highly sophisticated computer system. It is designed to supply 
you with the information you need to better serve all of your multicultural beauty care customers.

     The information is compiled from our actual shipments and can be reported in multiple ways, depending on your 
needs. Monthly, quarterly or yearly by zip code, state or region and by category, brand or type of product. The infor-
mation will be specific to your needs.

    Now you can have the most accurate, complete and up-to-date data when planning seasonal promotions, new sizes 
or types of product or completely new products to address a growing category.



INCREASE in SALES by YEAR
2007 (US only)  

15%
2002 (US only)

13%

2006 (US only)
11%

2001 (US only)
13%

2005 (US only)
12%

2000 (US only)
12%

2004 (US only)
16%

1999 (US only)  
12.6%

2003 (US only)
10%

1998  (US only)  
11%

With over 20 Years of Data, we have the information!
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	23%	 Milani
	20%	 Maxi
	12%	 Black Opal
	12%	 Posner
	12%	 Black Radiance
	 8%	 Joie Kollection
	 7%	 Profound
	 5%	 Rich On
	 2%	 Amuse
	 2%	 NYX

Cosmetics Share 2007
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2007

Best Information + Fact Finishing Results =  
HIGHER SALES REVENUE

Relaxers	 Moisturizers	 Styling Aids 
Haircolor	 Shampoo	 Shaving 
Conditioners Bottle	 Curl Maintenance	 Skin Care 
Conditioners Jar	 Ointment & Salves	 Holding Spray 
Oil Sheen	 Pressing Oil 	 Petroleum Jelly and more…

Beauty Supply Categories

Styling Tools	 Hair Nets & Bonnets	 Paper Goods & Gloves
Combs & Brushes	 Hair Ornaments	 Perfume & Body Spray
Ear Piercing	 Hair Rollers & Rods	 Scissors & Shapers
Eye Lashes	 Incense & Air Fresheners	 Skin & Body Spa Care
Hair Bonding & Weaving	 Makeup	 Sponges
Clips,Pins & Rubber Bands	 Manicure & Pedicure	 Wig Care and more...

General Merchandise Categories

Best Information + Fact Finishing Results =  
HIGHER SALES REVENUE
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For more information, contact Jiro Kim  
Tel: 770-734-9222   Email:  jirokim@jinny.com

All Facts and Figures are NOT representative of true sales numbers, for Presentation ONLY



3587 Oakcliff Road, Doraville, GA 30340  •  770-734-9222  •  fax 770-734-0556  •  www.jinny.com

J i n ny  C o r p o ra t i o n

For more information, contact Jiro Kim  
Tel: 770-734-9222    Email: jirokim@jinny.com
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